
Opt-In Video
Script Template

Opt-In Video Script Template:

Start with a catchy intro that grabs the attention of the target audience of 
your video, so they will know for sure that you are talking to them. They need 
to be able to identify that they are in the right place (if you don’t do this 
quickly, they may click off your video, because they won’t feel connected to it, 
or like you’re talking directly to them.)
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Step 1. Identify the target audience with a catchy intro

Address 1 problem, challenge, or pain point of the target audience (this 
should be the thing that your free offer will solve.) You’ll tell them HOW to get 
the answers they need in a minute, but for now, you just need to bring it up, 
so they can recognize that they have this problem.

Step 2. Identify 1 problem or challenge

(Suggested length of finished video: less than 3 minutes)

This is where you talk about your free offer: what it is, who it’s for, the main 
benefits, etc. (in other words, what will they learn, and why should they attend, 
participate, or get access? Remember, your viewer is always thinking about 
what’s in it for THEM!)

Step 3. Introduce the solution to the problem or challenge
(i.e. your free offer)
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Opt-In Video Script Template: (cont'd)

Introduce yourself, and talk very briefly about who you are, and why you’re 
uniquely qualified to help them with this particular problem. What is your 
background, and what are your credentials & experience that is relevant to 
you being able to solve this problem for them?
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Step 4. Identify yourself and your qualifications

(Suggested length of finished video: less than 3 minutes)

You should always end an Opt-In Video with a strong and clear call-to-action. 
Tell your viewer EXACTLY how they can access, or register, right away for your 
event, series, or download, immediately after watching this video. Let them 
know how easy it is: for example, all they have to do is enter their name and 
email address below. You can also include any limiters or constraints that will 
go away if they don’t take action quickly (i.e. if it’s a live webinar, then there 
may be a certain number of total spots available, OR if it’s a live event, then 
time is always running out, because at some point the event will be over).

Step 5. End with a strong Call-To-Action
(i.e. the invitation to access your free offer)


